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Keeping business strategy at the core of your communication plan

Hear practical advice on how to:
• Engage your employees in the business strategy
• Measure the success of your communications
• Make senior managers better communicators
• Adapt your communication plan to reflect the changing economic environment

Register by 15th JULY 2008 and save AUD$300!

Attend the world’s leading conference for corporate communicators and hear 
best-practice techniques from Australia and around the globe that will help 
you keep the business strategy at the core of your communication plan.

Members/subscribers to any of the following receive a 10% discount 
off the full price:

Platinum Sponsor:

Plus 2 practical half-day workshops: 9th September 2008
1. Is your organisation change-ready? with Todd Montgomery
2. Reinventing the communication function to add value with Jim Shaffer

Keynote Speakers

Kevin Panozza
CEO, SalesForce

Call: +61 2 8249 8352
Fax: +61 2 8249 8338
Email: summitaustralia@melcrum.com
Web: www.melcrum.com

4
Easy Ways 
to Register:

Jim Shaffer (US), 
communication 
expert and author 
of The Leadership 
Solution

David MacGregor, Internal Communications Manager 
Woolworths

Rosie Mullaly, Deputy Director News Services & Manager 
Corporate Employee Communications 
Telstra

Helen Taylor, Internal & Management Communications Manager 
Shell Australia 

Jenny Burn, Organisational Development and Learning Manager 
AstraZeneca

Kellie Tomney, Executive Manager Recruitment & Branding Strategy 
St. George Bank

Chris Jackson, Head of Communication 
CGU Insurance

Alex Gosman, Director – Government & Corporate Affairs 
GlaxoSmithKline Australia

Michael Moore, Manager Corporate & Business Communications  
Bristol-Myers Squibb

Cary Frost, Principal - Communication at Work  
Aon Consulting

Karina Keisler, Group Manager External Communications 
Sensis

Sponsors:
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Dear Communicator,

I’m delighted to invite you to attend Melcrum’s 5th Annual 
Strategic Communication Management Summit Australia. 

With the uncertain economic climate it’s vital to recession-proof 
your communication department. Attending the SCM Summit is 
the best way to keep your approach to communication fresh, and 
to reevaluate what’s working for you, and what could be improved. 
You’ll learn how Australia’s leading comms teams are shifting 
away from simply producing newsletters, videos and intranets, 
and moving towards being the driving force behind strategies 
to enable the company to compete in more difficult market 
conditions. You’ll learn not only how to keep the business strategy 
at the core of the communication plan, but ways prove the value 
of your communication team.

Jim Shaffer, author of The Leadership Solution and an 
internationally recognised business performance and 
management guru is flying in from the US especially to present 
at the SCM Summit. Don’t miss your chance to meet a genuine  
thought-leader in the field of internal communication.  

The SCM Summit provides the perfect opportunity to get together 
with your fellow senior comms professionals and share your 
challenges and ideas. This is more than just a conference, it’s a 
Summit – bringing together the best minds in communication 
from around the world. Attend, be inspired, and return to work 
with the enthusiasm and ideas to make a difference. 

Best regards, 
Mandy Thatcher 
Chair and Head of Melcrum’s Content

“...it’s vital to recession-
proof your communication 
department...”

Who should attend?
Directors, Heads of, Managers, Advisors, 
Consultants and Specialists in:
 

Internal Communication • Employee Communication
Employee Engagement • Human Resources
HR Communication • Corporate Communication
Organisational Development • Corporate Affairs
Public Affairs • Public Relations • Stakeholder Relations

International Speaker: Jim Shaffer 
Jim Shaffer is internationally recognised as a 
thought leader in improving business performance 
and managing large scale organisational change. 
His book, The Leadership Solution, has become a 
classic treatise on leadership and performance. 

Jim’s background is in general management and 
organisational change, and since 2000 he has run the Jim Shaffer 
Group, a US consultancy based in Annapolis, Maryland, devoted to 
helping companies achieve high performance. 

Jim is an IABC Fellow and was named Communicator of the Year 
by IABC’s Washington, DC Chapter. His clients have included IBM, 
Toyota, FedEx, Marriott, 3M, AstraZeneca to name just a few.

About Melcrum:
Melcrum is a research and training 
business, expert in all aspects of internal 
communication. Through our global 
networks, we connect more than 25,000 

professional communicators in sharing what works. For more 
details visit: www.melcrum.com or www.melcrumblog.com

Come away from the 5th Annual 
SCM Summit Australia with answers to 
these questions:
• How do I communicate global strategy at a local level?

• How can I measure to ensure the communication strategy focuses 
on business priorites?

• What’s the best way to communicate difficult messages?
• How can I use the intranet to better communicate the business 

objectives?
• How can I use social media to engage employees?



5th Annual STRATEGIC COMMUNICATION MANAGEMENT SUMMIT AUSTRALIA • Keeping business strategy at the core of your communication plan

Register Today! Email: summitaustralia@melcrum.com • Web: www.melcrum.com

Day One 10th September 2008

 8.50 Opening remarks from the Chair 
Mandy Thatcher, Head of Content 
Melcrum

 9.00 The eight enemies of employee engagement
This session explores the secrets behind employee engagement 
at SalesForce, a company which has been voted “Best Employer 
in Australia and New Zealand” in 2004, 2005 and 2007. The 
presentation explores and answers key questions including:
• The secrets to retaining key staff in a skill-short market
• Identifying and satisfying customer, staff and shareholder expectations 
• Recognising the eight enemies of staff engagement 
• Creating a culture for a high performance workplace 
• Bottom line impact – the inexorable link between staff 
 engagement and commercial performance 
Kevin Panozza, CEO 
SalesForce

 
9.50 Using internal television to communicate with 
 staff and management at Woolworths 

At Woolworths it’s essential that communications with the 
777 stores nationwide are clear, concise and accurate. For the 
past seven years, a key tool in delivering operational messages 
has been an internal television network called WNCN: the 
Woolworths National Communications Network. In this case 
study session hear best strategies for:
• Overcoming the challenges of internal TV to deliver a 
 consistent message throughout the organisation
• Using internal TV to share information and reward and 
 recognise employees
• Expanding programming to engage and entertain employees  
 and provide updates on corporate developments
• How internal TV can be used to train staff on corporate policies
• Using staff feedback to develop and improve internal TV as a 
 communication channel 
David MacGregor, Internal Communications Manager
Woolworths

 10.40 Morning Coffee

11.00 Aligning the employer brand with the 
communications strategy to drive business 
results at St. George
For St.George, knowing what the employees and other financial 
organisations value about the company is crucial to the business 
success of the company. In this session, learn how Kellie Tomney 
tackled the challenges of:
• Uncovering and defining the St.George employer brand 
• Communicating the brand message internally using the 
 intranet, newsletters and messages from the managing director
• Delivering the brand message externally through newspaper 
 and TV advertising
• Making the brand effective through maximising staff support  
 & involvement 
• Measuring the return on investment 
Kellie Tomney, Executive Manager Recruitment  
& Branding Strategy
St. George Bank Limited

 11.50 Beyond Talking Points: Creating A Leadership Engine
You can’t not communicate. Everything a leader says and 
does communicates something. Leaders communicate their 
priorities by how they use their time, what’s first and last on 
their agenda, who they reward and who they promote. They 
signal what’s important by questions they ask, structure they create 
and bureaucracy they eliminate. In this presentation, Jim Shaffer, 
author of “The Leadership Solution” and an internationally 
recognised business performance and management guru, will 
discuss the role leaders must play to get results and the new role 
that communication practitioners must fulfil to help create 
a leadership engine that goes beyond training and talking 
points. You’ll also learn what other communication practitioners 
are doing to: 
• Help their leaders agree on new communication roles 
 and expectations 
• Assess leadership communication performance; and 
• Connect leadership expectations to the leadership 
 selection and development process 
Jim Shaffer
The Jim Shaffer Group

 12.40 Lunch

1.40 Examining the science of employee engagement: 
Measuring, matching and maintaining
Employee engagement has evolved into a science. It’s now 
possible for managers to effectively measure an employee’s 
engagement, match their performance against best practice, 
and subsequently introduce initiatives that ensure appropriate 
levels of engagement are maintained. Based on extensive 
research conducted in one of Australia’s most successful retail 
organisations, this session will:
• Explore the eight most influential drivers of engagement
• Outline how HR strategies can be designed to ensure high 
 levels of engagement are maintained.  
Genevieve O’Reilly, PhD, Research Consultant 
Bond University

2.30 Providing long-term benefits via employee 
education at HIP Super
Research shows that Australians are not confident about investing, 
nor about ensuring they have enough money for retirement. 
Faced with this scenario, together with increasing competition 
for talent and employees needing to cope in a more complex 
financial world, an internal financial education program is an 
initiative that benefits both employees and employers. In this case 
study session, you’ll hear how HIP Super, in partnership with Aon 
Consulting, is implementing innovative and engaging financial 
education programs in their organisation. Creative education 
initiatives in a number of other companies will also be explored, 
including the use of:
• Marketing strategies to educate employees about long-term 
 wealth creation and to encourage them to take action
• Techniques to successfully communicate an important but 
 complex topic
• Tools, such as educational e-newsletters and education-focused 
 websites, to target relevant financial information to specific 
 employee segments.  
Cary Frost, Principal - Communication at Work 
Aon Consulting  
Ross Bernays, CEO 
HIP Super

 3.20 Afternoon Tea

3.40 Adapting GSK’s communications to reflect the 
changing economic environment 
In the face of increased regulatory scrutiny, falling R&D 
productivity and greater financial pressure, the communications 
team at GSK faces a major challenge in managing community 
expectations and public perceptions. In this session learn GSK’s 
approach to: 
• Responding to the need for increased transparency in 
 communications
• Refining communication with all stakeholders on disclosure of 
 information
• Ensuring employee communications reflect the cultural shift 
 towards increased transparency
• Communicating the new requirements to the sales force and 
 analysing the response
• Responses from the community on key disclosures – how were 
 these handled? 
Alex Gosman, Director – Government & Corporate Affairs 
GlaxoSmithKline Australia 

4.30 Defining and delivering best practice 
communications at the Department of Justice 
The Communication Framework at the Department of Justice 
(Victoria) is designed to guide and focus the goals, directions 
and activities for the department’s external communications. In 
this presentation, Louise Martin will share the challenges and 
experiences in:
• Creating the communications framework
• Identifying the 5 communication goals core to the Framework
• Delivering on the Communication Priorities Project to build 
community confidence in the justice system 
Louise Martin, Director, Strategic Communication Branch 
Department of Justice (Victoria)

 5.20 Closing remarks from the Chair followed by  
evening drinks & networking reception



 9.00 Opening remarks from the Chair

 9.10 Using narratives to develop organisational 
culture at AstraZeneca
The use of narrative approaches such as storytelling has emerged 
as a powerful business tool for collaboration, engagement, 
and all manner of business communication. Over the past two 
years, AstraZeneca has used storytelling in its management 
development initiative as a key plank in achieving sustainable 
culture change. Using story-based approaches as a supplement to 
more traditional methods is also providing valuable insights into 
the implementation of new values and helping senior managers 
understand what is really going on within the organisation. In this 
case study presentation you’ll learn:
• How narrative has helped develop AstraZeneca’s organisational 
 culture by changing manager behaviours
• How organisational stories can be used to explore values
• How this technique can be used to communicate what’s really 
 happening to senior decision makers  
Jenny Burn, Organisational Development and Learning Manager 
AstraZeneca

10.00 Optimising social media communications at Sensis
As an information provider, Sensis faces the ongoing challenge 
of getting a share of the voice in a hugely competitive media 
environment. As a solution, the company is focusing on social 
media to identify, reach and engage with its audience. In this 
session discover how Sensis is tackling key issues around the use 
of social media tools for communication including:
• Identifying your audience using social media – what are the 
 challenges?
• Choosing which channels to listen to and gauging the best 
 response to maximise audience engagement
• Engaging with social media – deciding which tools to use and 
 how best to use them for communications
• Policing the online conversation without losing the audience  
Karina Keisler, Group Manager External Communications 
Sensis

 10.50 Morning Coffee

 11.10 Improving business objective communications 
via the Telstra intranet
Telstra is almost three years through a five-year, end-to-end business 
transformation. Making better use of their intranet has been one of the 
key tools in optimising communication with the company’s 48,000 
employees, across diverse disciplines and geography with a single 
voice. This case study will examine how the communications team are:
• Expanding communications channels by using the Intranet as 
 a news channel
• Improving employee engagement though the use of video 
 and cross linking to the internet
• Next steps – using video to mobiles as an emerging corporate 
 communications tool 
Rosie Mullaly, Deputy Director News Services & Manager 
Corporate Employee Communications 
Telstra

12.00 Keeping business strategy at the core of your 
crisis communications
Crisis situations can define or destroy an organisation. Organisations 
that survive are crisis ready and keep business strategy clearly in 
focus as they move through their emergency response. Providing an 
essential service for more than 1.6 million Queenslanders, electricity 
transmission company Powerlink has a highly-developed emergency 
communication approach that has not only delivered on business 
strategy in the face of extended power outages and a severe category 
5 cyclone, but is also award winning. Take away from this session:
• A roadmap to strategic crisis communications preparedness
• Insight into how to integrate business strategy in your crisis 
 communication approach 
• Tips on how to convert a potentially damaging crisis situation 
 into one that supports business strategy, strengthens and 
 enhances your organisation’s reputation  
Michelle Berardone, Manager Corporate Communications 
Powerlink Queensland

Day Two 11th September 2008

5th Annual STRATEGIC COMMUNICATION MANAGEMENT SUMMIT AUSTRALIA • Keeping business strategy at the core of your communication plan

Register Today! Email: summitaustralia@melcrum.com • Web: www.melcrum.com

 12.50 Lunch

1.50 Redefining communications as a strategic business 
tool at CGU
In an age where change is constant and demands on 
communications teams are increasing, CGU has moved to a 
business-led communication strategy that drives stakeholder 
engagement and is tailored to business performance and 
innovation. Learn how the CGU communication team redefined 
itself to meet the challenges of:
• A new chief executive officer and business strategy 
• Equipping its senior leaders to be accountable for their 
 communications 
• Responding to the deluge of email communications sent 
 across the business 
Chris Jackson, Head of Communication 
CGU Insurance

2.40 Think global, act local: communicating the Bristol-
Myers Squibb global strategy at a local level
Rapidly evolving science and technology is changing the face 
of health care, including the way in which the pharmaceutical 
industry operates and how it communicates with its employees. 
Drawing on almost 10 year’s experience with the Australian 
operation of global bio pharmaceutical company, Bristol-Myers 
Squibb, Michael Moore will look at:
• Communicating global change at the local level 
• The role of new communication tools in the global 
 organisation 
• The impact of globalisation on the local operation 
• Functioning effectively in a matrixed organisation 
• Building strong relationships across the global organisation 
• Maintaining control – without authority 
• Recognising geographical and cultural differences   
Michael Moore, Manager Corporate & Business Communications 
Bristol-Myers Squibb

 3.20 Afternoon Tea

4.10 Measuring to ensure your communication 
strategy focuses on business priorities  
At Shell, how the communications strategy is created 
is influenced and shaped by the results of a variety of 
measurements undertaken across the company, both internally 
and externally. In this session hear how Shell:
• Measure the company’s reputation with both internal and 
 external stakeholders 
• Survey all employees to provide comprehensive organisational 
 data
• Connects the reputation tracker results, people survey results 
 and the business strategy to build the communications 
 strategy
• Uses measurement results to shape new communication 
 channels such as the magazine “Shell World Oceania” 
Helen Taylor, Internal & Management Communications 
Manager
Shell companies in Australia 

 5.00 Closing remarks from the Chair 

“Turn off the office, stop for just  
two days - it’s worth it! 

Time well spent to reflect, gain  
great ideas and hone  

your communication strategy.”
Jennifer Felton, Head of Communications 

United Utilites



Practical Pre-Summit Workshops • Tuesday 9th September 2008
Make the most of your time out of the office! Discover solutions you can take back to the office and implement into your daily 
work. These interactive workshops focus on giving you tools and techniques that will allow you to make an immediate difference. 

1.30pm – 5pmAfternoon Workshop
Reinventing the communication function to add value
Competitive forces are pressuring communication 
functions to increase the value they add to their 
enterprises. Many are responding by reinventing 
their work. They’re focusing less on merely 
distributing information and more on solving real 
business problems caused by communication 
breakdowns such as lack of information, mixed 
messages, inaccurate and slow-moving information. 
They’re worried less about getting messages out 
and more about getting results that matter. An 
infatuation with “staying within a budget” is being 
replaced by an obsession with generating high 
returns on investments.
 
What are these best practice companies doing and 
how are they doing it?
 

In this session you’ll hear: 
• The business case for reinventing the 
 communication function’s role 
• How communication breakdowns cause people 
 and organisations to underperform 
• How communication, engagement and 
 performance improvement link together 
• What communication departments at FedEx, 
 ConAgra Foods and Owens Corning have done 
 to improve quality, productivity and sales with 
 amazing results 
• A five-step performance improvement process 
• How to set performance targets 
• How to use your success to replicate the process 
 in other parts of your organisation  

 

Workshop Leader:

Jim Shaffer is internationally 
recognised as a thought leader in 
improving business performance and 
managing large scale organisational 
change. His book, “The Leadership 
Solution,” has become a classic 

treatise on leadership and performance.

Is your organisation change-ready?

Morning Workshop 9am-12.30pm

A change initiative - whether a merger, acquisition, 
restructure, change in leadership or other shift 
in strategy - is typically undertaken for practical 
business reasons. A change that makes sense on 
paper, however, can fail to deliver the expected 
value if the change process is not supported with 
tangible actions in the short term. 

People issues once were considered “soft” issues, 
but organisations have learned there are hard 
consequences to mismanaging people issues during 
a change, including employee disengagement, 
dropped productivity, decreased
revenue and loss of competitive advantage.

In this informative and interactive workshop you 
will learn how to use communications as part of a 
holistic strategy to shape organisational
culture and mitigate the people risks in the change 
process. 

Using client examples, Todd will describe an 
approach to culture change that features proven 
models and offers practical tools to identify, 
prioritise and address these risks. You will leave the 
workshop with new insights on how to help your 
organisation become “change-ready”. 
 
 

Workshop Leader:
Todd Montgomery has over 10 years 
of experience working with clients 
across a variety of industries in 
Canada, the UK and Australia. He is a 
principal consultant in the Sydney 
office of Mercer Consulting and works 

in the global M&A practice, focused on cultural 
integration, corporate change management and 
strategic communications. 

Platinum Sponsor:  
Aon Consulting’s communication practice is part of the human capital consulting arm of Aon Corporation. We help companies use 
effective, measurable communications to attract, develop, motivate, reward and retain their people so they can achieve better business 
results. Our integrated service covers strategy, content, design and production and means we can develop strategic, creative and 
engaging solutions that really work. Contact Cary Frost, Principal, on 02 92537497. www.aon.com.au/communications/portfolio  

 

Sponsors:  
Perceptor is a leading executive search and selection practice with a major focus on internal and corporate communications recruitment. Launched 
in 1999, Perceptor has developed key relationships with communications professionals within global and Australian organisations. Perceptor provides 
expert advice to these clients on key trends in communications recruitment, career consulting and quality search and selection solutions. Focussed 
on the mid to senior level market, we can provide high-quality permanent and interim candidates with expertise across internal and corporate 
communications. www.perceptor.com.au  
Rodney Gray BA, MBA, principal, has been researching and advising leading Australian organisations on employee communication, internal branding 
and engagement for more than 25 years. He spends his life listening to employees in interviews, focus groups and surveys, and advising clients how 
best they can improve employee communication and engagement. www.employee-communication.com.au  
Mercer helps organisations skillfully manage the critical people issues inherent in all types of business transactions and change scenarios. With a long 
track record, experienced team and proven tools, we can work with your management team to ensure that business-critical people risks and issues are 
identified and prioritised, a clear plan is put in place to deal with the people risks and issues and results are delivered through Mercer’s strong project 
implementation and a responsive approach to issues management. www.mercer.com.au 

12.30pm - 1.30pm: Networking lunch for all workshop attendees 

 
The Public Relations Institute of Australia (PRIA) is the peak body for public relations and communication professionals in Australia. PRIA represents the industry and 
provides professional support and recognition to nearly 3,000 individual practitioners, and more than 150 consultancies, across the States and Territories. The role of 
PRIA is to promote and enhance the profession’s status to the broader Australian community, enforce ethical standards, recognise best practice and represent public 
relations practitioners in the best interests of the profession. www.pria.com.au  

The Public Relations Institute of New Zealand, PRiNZ, is the body representing public relations professionals and promoting the industry in New Zealand. 
PRiNZ conducts an annual series of professional development workshops and seminars, an annual conference and awards and the internationally recognised 
APR accreditation programme. PRiNZ is committed to working on behalf of its members to build awareness of and recognition for the PR industry, maintain 
standards and provide a quality forum for learning and growth. For information or to join go to: www.prinz.org.nz  

IABC NSW has been a leading chapter in the Asia Pacific with over 230 direct members who cover all facets of business communication. The chapter 
has become renowned for its monthly learning, development and networking events at breakfast, lunch and after work to ensure the needs of 
members and guests are well catered for. You can find out more at www.iabcnsw.com  
IABC Victoria was elected Mid-Sized Chapter of the Year 2008 by the 15,000-member  International Association of Business Communicators. Our growing 
membership works in all areas of communication from public affairs to marketing communication to graphic design and change communication. Services 
to members include monthly events, a newsletter, a discussion forum and a range of online services. www.iabcvic.com.au

10% discount for members of



CHOOSE THE WORKSHOP/S YOU’D LIKE TO ATTEND:
 Morning Workshop: Is your organisation change-ready?

 Afternoon Workshop: Reinventing the communication function to add value

Please find enclosed a cheque made payable to Melcrum Publishing for AUD$ 

Please charge my AMEX/VISA/MASTERCARD the following amount AUD$ 

Credit Card Number: 

Exp. Date: 

Signature  ________________________________________________________________

Attendee 1:

Name __________________________________________________________________________________________ 

Job Title ________________________________________________________________________________________ 

Email ___________________________________________________________________________________________ 

Attendee 2: 

Name __________________________________________________________________________________________ 

Job Title ________________________________________________________________________________________ 

Email ___________________________________________________________________________________________

Company _______________________________________________________________________________________ 

Address _________________________________________________________________________________________

City _____________________________________ State ____________Post code ____________________________

Country ________________________________________________________________________________________ 

Phone __________________________________________Fax _____________________________________________

  If you do not wish to receive offers from third-party organisations, but would still like to hear from 
Melcrum please tick this box

 If you do not wish to receive information from Melcrum or its partners, please tick this box

5 Easy Ways To Register:
PHONE: 
+61 2 8249 8352

EMAIL: 
summitaustralia@melcrum.com

FAX: 
+61 2 8249 8338

ONLINE: 
www.melcrum.com

Maximise your exposure with sponsorship and exhibition opportunities
Sponsoring or exhibiting at The 5th Annual Strategic Communication Management Summit Australia is the best way to meet and interact with your current and future clients. Our delegates are top-
level decision makers from international organisations and passionate about the role of internal and external communications. Sponsor the 5th Annual SCM Summit Australia and reach them before 
the competition do. For more information, please contact: Michelle Preston, Phone +61 2 8249 8383  Email: michelle.preston@melcrum.com

  Yes I am a Melcrum member.  
To be a Melcrum member you must be a subscriber to either Strategic 
Communication Management or the Internal Comms Hub. As a member 
you save 10% off the full price of the Summit. It’s easy, choose your 
conference package and tick this box and you’ll save 10%! 

  Yes, I would like to become a Melcrum member 
& save 10% off the full Summit price. Become a Melcrum member by 
subscribing to either Strategic Communication Management or the 
Internal Comms Hub and you’ll save 10% off  the Summit price plus 
Melcrum reports, practitioner guides and future events. 

SPECIAL MEMBERSHIP PRICES FOR SCM SUMMIT REGISTRANTS:
 $275 + GST: Internal Comms Hub (saving $320)
 $515 + GST: Strategic Communication Management (saving $280)
 $845 + GST: Premium package: Hub & SCM (saving $545)

Accommodation
Fees do not include accommodation. The Sydney Harbour Convention & Exhibition 
Centre is located in the heart of Darling Harbour, surrounded by accommodation to suit 
all budgets. For a list of hotels close by, please contact Melcrum.

Substitutions/Cancellations
You may substitute delegates at any time. For cancellations received in writing more than 
30 working days prior to the event delegates will receive a credit redeemable against a 
Melcrum event. For cancellations received less than 30 days prior to the event, no credits 
will be issued. Melcrum reserves the right to make changes to the program, location and 
speakers without prior notice.

Payment
Please note all bookings must be paid for in full at least 10 working days before 
The 5th Annual Strategic Communication Management Summit Australia date.

Fees
The fee for this event covers all written materials, lunch and refreshments. An invoice 
and confirmation letter will be sent to you acknowledging your registration. Please 
contact us if you do not receive this within seven days of booking. This registration form 
constitutes a legally binding contract. It may be necessary for reasons beyond the control 
of Melcrum Publishing to change the content and timing of the program, the speakers, 
the date or the venue. In the unlikely event of the program being cancelled, Melcrum will 
automatically make a full refund but disclaim any further liability.
© 2008 Melcrum Publishing 
All rights reserved. The format and content of this brochure constitute a copyright of 
Melcrum Publishing. Unauthorised reproduction will be actionable by law.

MAIL: 
Australia/New Zealand 
Melcrum Publishing 
Level 12, 95 Pitt Street 
Sydney NSW 2000 
Australia

Outside Australia/ 
New Zealand 
Melcrum Publishing 
322B King St 
London, W60AX, UK

Group Savings!
Register 3 people at full-price from the same organisation and a  
4th person from that organisation attends FREE!

Register me for the: Before 
15 July 

Before 
15 August 

After 
15 August 

Premium Package
(includes 2-day Summit 
and 2 Pre-Summit Workshops)

AUD 
$3095 + GST

AUD 
$3195 + GST

AUD 
$3395 + GST

Standard Package
(includes 2-day Summit and 
your choice of 
1 Pre-Summit Workshop)

AUD 
$2695 + GST

AUD 
$2795 + GST

AUD 
$2995 + GST

2-day 
Summit only

AUD 
$2095 + GST

AUD 
$2195 + GST

AUD 
$2395 + GST

Summit
Australia

5th Annual “Excellent speakers and fantastic presentations”
Beth Amos,  
Director of Internal Communication,  
Child Support Agency

  Yes, I’m a Melcrum Member so claim my 10% 
discount off the full price

  Yes, I’m a member of PRIA, PRINZ or IABC so claim my 10% discount off 
the full price (please circle the association you belong to).

Note: Only one discount per person can be claimed. The best available discount will be applied. Each ticket 
is for one person only.


